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"ì`dgm¶ ì`dñWmnZ' ho nwñVH$ CÎma ‘hmamï´> {dÚmnrR>mÀ`m Eg. dm`. 
~r. H$m°‘. V¥Vr` d Mm¡Ï`m gÌmÀ`m dm{UÁ` Am{U ì`dñWmnZ {dÚm emIm 
A§VJ©V nwZa©{MV Aä`mgH«$‘ e¡j{UH$ df© 2020-21 nmgyZ gwé H$aÊ`mV 
Amcoë`m Aä`mgH«$‘mZwgma ‘amR>r ‘mÜ`‘mVyZ {c{hcoco nmR>çnwñVH$ Amnë`m 
hmVr XoVm§Zm AmZ§X hmoV Amho.

àñVwV nwñVH$mV ì`dñWmnZmMr AmoiI - AW©, ì`m»`m, d¡{eï>ço, 
ì`dñWmnZmMo ‘hÎd, H$m`© d ì`már, ì`dñWmnZ à{H«$`m, ì`dñWmnZoMr 
gm‘m{OH$ O~m~Xmar, AmYw{ZH$ ì`dñWmnZoVrc {dMmaàUmcr, {Z`moOZ d 
{ZU©` à{H«$`m, g§KQ>ZoMr ~m§YUr, g§KQ>Z aMZm d àH$ma, àH$ën g§KQ>Z, g‘yh 
g§KQ>Z, ZoQ>dH©$ g§KQ>Z; A{^àoaUm - ì`m»`m, AW©, A{^àoaUoMm {gÕm§V, 
ì`dñWmnZmVrc ZdrZ {dMmaYmam; `mV kmZ ì`dñWmnZ, à‘§S>i gaH$ma, 
ì`dñWmnZ ~Xc, ZoV¥Ëd- ZoV¥Ëd : ì`m»`m Am{U AW©, d¡{eîQ>ço, _hÎd,  
{ZX}eZ-  {ZX}eZ/g§MmbZ, g§MmbZmMo _hÎd, Mm§½më`m AmXoemMr d¡{eîQ>ço, 
g_Ýd`- g_Ýd` : AW© Am{U ì¶m»¶m, JaO/Amdí`H$Vm, g_Ýd`mMr VËdo, 
V§Ìo, {Z`§ÌU -  {Z`§ÌU : AW© Am{U ì`m»`m, ñdê$n, g§Kfm©Mo ì`dñWmnZ, 
‘wë`m{Yð>rV ì`dñWmnZ BË`mXr ‘wc^yV g§H$ënZm ñnï> H$aÊ`mV Amcoë`m 
AmhoV. `mo½` Ë`m {R>H$mUr AmH¥$Ë`m H$mTy>Z ñnï>rH$aU H$aÊ`mV Amcoco Amho. 

àñVwV nwñVH$ dm{UÁ` Am{U ì`dñWmnZ {dÚmemIoÀ`m {dÚmÏ`mªZm 
Cn`wº$ hmoB©c Aer ‘cm ImÌr dmQ>Vo. VgoM ho nwñVH$ {dÚmWu Am{U g§~§{YV 
{ejH$m§ZmXoIrc A{YH$ Cn`wº$ hmoB©c `m Ñï>rH$moZmVyZ à`ËZ H$ê$Z Amnë`m 
hmVr XoV AmhmoV. ̀ m nwñVH$m{df`r Amnë`m gyMZm, à{V{H«$`m Amåhmcm Adí` 
H$idmì`mV. Ë`mMo ñdmJV hmoB©c.

ho nwñVH$ AWd© npãcHo$eÝg², OiJmd `m§Zr àH$m{eV Ho$co Ë`m~Ôc 
Amåhr lr. ̀ wdamO ‘mir ̀ m§Mo F$Ur AmhmoV. àñVwV nwñVH$mÀ`m {cImUH$m‘mV 
àmoËgmhZ d ‘mJ©Xe©Z Ho$co Ë`m~Ôc Amåhr S>m°. nr. Ama. S>m|Jao, A{Yð>mVm, 
dm{UÁ` d ì`dñWmnZ {dÚm emIm, C.‘.{d., OiJmd d S>m°. AaqdX Mm¡Yar, 
C.‘.{d., OiJmd `m§Mr àoaUm d `m§Mo ghH$m`© `m‘wio `m nwñVH$mMo {cImU 
nyU© Pmco. dm{UÁ` emIoVrc {‘Ì n[admamMo Amåhr gX¡d F$Ur AmhmoV.

- boIH$

n«ñVmdZm
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